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Snapshot of the Canadian egg industry
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The Egg Farmers of Canada Way

Egg Farmers of Canada believes in the inextricable link between public trust and business success. We 

nurture our acceptance nationally, and in the broader international community—not just because it is 

the right thing to do but because it bolsters our aspirations of profitability and enhanced socio-

economic development.

Legitimacy with our stakeholders and customers drives us each and every day. We respect and 

honour the public trust we have been given to operate our industry under the system of supply 

management. Everything—from operations to policy development to governance—is approached 

with the utmost regard for: the communities, environment and society in which we operate; the 

well-being of our animals; and the health, safety and satisfaction of the millions of Canadians who 

enjoy and depend upon our product every single day.



A holistic and wide-reaching approach 
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A decade of growth 

Source: Nielsen MarketTrack, Total Eggs — National



Our sustainability story

• Leveraging the strengthen of our product 

• Building trust through relationships  

• Embracing our core values 

• Investing in research to make egg production even more environmentally sound 

• Striving for continuous improvements



Leveraging the strengths of our product



Building trust through relationships



Working across our value chain
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Embracing our core values 



Investing in research and innovation



In the 50 years from 1962 to 2012:



Canadian egg farmers are:



Striving for continuous improvements



Our sustainability story

Source: Léger. Supply Management Survey, March 28, 2014.
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